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HAVE YOU HEARD OF KAWS?
In the footsteps of Damien Hirst and Stephen Sprouse, there’s an artist in town that brands have an eye on. Known as ‘KAWS’, this

artist is now working with the top New York cosmetics brand Kiehl's Since 1851 to make a better environment for children around the
world. Harper's Bazaar Korea goes to KAWS'’s Brooklyn studio to meet a special artist.
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* 2009 December KAWS and the New York cosmetics brand Kiehl’s are creating a charity campaign under the name ‘Peace, Love,
Kiehl's’. This campaign represents Kiehl’s philanthropic mission and sales profits of the Créme de Corps limited edition (KAWS

designed the bottle) will be donated to be used to create educational programs and refurbish playgrounds and libraries for children
and creating a better environment for them. Bazaar Korea will be supporting the Kiehl's and KAWs charity campaign.






